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Marketing Institute of Singapore

For over 40 years, the Marketing Institute of Singapore 
(MIS) has played a leading role in providing training, 
learning & development solutions to professionals and 
corporations in Singapore and the Asia-Pacific region. In 
recognition of the growing demand for sales and marketing 
courses, MIS continues to maintain its leading position as 
the training provider with the widest range of sales and 
marketing courses. It offers over 120 executive development 
courses, with over 3,000 professionals trained annually.

Custom-design training to meet  
specific needs
Customised training is one of the most effective ways to 
identify and fill competency gaps to achieve your company’s 
long-term business objectives. MIS can help companies 
identify gaps in their training and recommend relevant 
courses to maximise training ROI. To enhance effectiveness, 
training is aligned to organisational needs and so allows 
for immediate application and outcomes to be measured.

To help employees optimise their performance at work, 
the MIS’ approach undergoes a rigorous 5-step process to 
customise the ideal training framework:

Funding and grants to defray training costs
MIS’ training courses are approved for Skills Development 
Fund (SDF), as well as the Productivity and Innovation 
Credit (PIC).

For the Business Management Workforce Skills 
Qualification (BM WSQ) courses, Absentee Payroll and 
Workfare Training Support (WTS) schemes provide 
additional support to help defray training costs further. 
SMEs, in particular, can leverage on WDA’s Enhanced 
Training Support Scheme to fund up to 85% of the course 
fees for WSQ courses. Under the PIC scheme, all companies 
can also stand to enjoy significant tax benefits, bonuses or 
opt for cash reimbursements for their training expenses.

Leader in Professional Training, 
Learning & Development for 
Sales & Marketing

“New methods, practical examples that are easy to 
follow, take-away & implement. Lots of interaction 
and exchange of ideas, stimulating games with 
good illustrations. The trainer fully engaged us 
– applying techniques to hypothetical situations 
related to our work scope”

– Citibank

“In-depth and industrial related. Learnt useful and 
practical tips that can be applied in my job. Well-
planned with ample discussion & useful info”

– marketing exeCutive, maple CommerCe

“Repetition of main points and application 
opportunities (for reinforcement). A very good 
trainer with an eye for details who provided 
prompt corrections on the spot for effective 
learning. Class size and materials were perfect to 
meet training objectives”

– loCal planning offiCer,  
ministry of soCial & family Development

for more information,  
please contact:
Marketing Institute  
of Singapore
tel: 6411 1623 / 622 / 621
email: seminars@mis.org.sg
Web: www.mis.org.sg/seminars

Testaments to our Quality Courses:

5-Stage learning & Development Consultancy Service

“Regular training allows employees to continuously refresh 
their skills, improve their current skills while developing 
new ones. Participants get tips and advice from industry 
experts, and even learn laterally from their peers.” says 
Christina Ho, Business Development Manager of MIS. “We 
exercise a high level of quality control for our content and 
trainers to ensure that concepts are easily assimilated and 
practical enough for immediate application in daily work.”


